
SCBWI-Carolinas • www.carolinas.scbwi.org         Working Illustrator’s Network

Sending a postcard is still one of the most effective ways to get your work seen and tacked to an 
art director's board.  By sending a postcard, at least four times a year (think in terms of one each 
season), you greatly increase your chances of being viewed.
To help with the process, we have a closed Facebook group called SCBWI-Carolinas Working 
Illustrator's Network where you will be able to upload your sketches and designs for feedback from 
others who wish to participate.
Start designing now with the intention of having a postcard printed and ready to mail by  
mid-February!

Check the bottom of this page for go-to resources and don't forget to join the Facebook group and 
get valuable feedback from others on the same postcard journey.
Postcard templates are attached and can also be downloaded from the SCBWI-Carolinas website.

When creating your postcard, stop to consider...

Design - Make a professional impression the first time.  
A postcard is no doubt, your first chance to make a great impression.  You want your design and con-
tact information to work together.
You are already a fantastic artist, but if graphic design is not your strong point, let someone help who 
understand design. Upload your design to the SCBWI-WIN Facebook group for feedback from others 
in the group.

Choose Your Print Source
This challenge uses Templates from Uprinting.com and Vistaprint.com, but other printers will 
have their same guidelines available to download.  Check for promotional offers and hidden file 
or shipping fees.

Choose Your Postcard Size
This challenge uses a 5” x 7” template, which is larger than the “standard” of 4.25” x 6”.  Templates 
are available for both portrait and landscape design. 
Whatever size you choose, make sure you design for the final print size.  If not, you might be disap-
pointed with reshuffled results.

Pay Attention to the Printer Specifications (Printer Specs)
Read and understand your printing company’s printing specifications.  Each printer has their own 
specs for dpi, layout, etc.  The guidelines from the Vistaprint website are attached for your reference 
and use. The 5x7 template shows the specific lines for the safe margin and trim lines.  They also re-
quire your image be CMYK and 300 dpi.

Creating a 
POSTCARD MAILER
Goal - 4 Postcard Mailings in 2015

http://https://www.facebook.com/groups/847122265318552/
http://https://www.facebook.com/groups/847122265318552/
http://carolinas.scbwi.org/carolinas-working-illustrators-network-win-2/
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Current Postage (1/2015):  
First Class Mail Postcards: 6” x 4.25” are $.34
First Class Mail Large Postcards, up to 11.5” long x 6.125”: are $.49 (Postage for a 5” x 7”)

Contact Information
The point of a postcard is to get people to see your work and contact you.  Having your name and 
website on the front of the card is the bare minimum required.  Use the back of your postcard to 
provide as much contact information as reasonably possible.  Include your phone number, email 
address (on the front or back or both).  
Postcards are usually placed on a bulletin board in the office.  Print and place your design on your 
wall and step back 10 paces.  If you can’t see your name, than chances are the Art Director or Editor 
can’t either.
If you want people to contact you, they have to be able to read your information.  Pay attention to 
the design - no ant-sized fonts in tone on tone.  Make it big. Make it bold.  The USPS will have it’s 
own restrictions as to where you can print what (see the template from Uprinting.com).

Know Your Market
Are you designing your postcard to fit your target market?  There is no point to market your fluffy 
and stuffed illustrations to a publisher that prints modern and abstract.  Do your research before 
mailing.

Creating a Mailing List
Your mailing list should consist of both former and new potential clients.  A good place to start is 
by  going to the SCBWI website and downloading THE BOOK - The Essential Guide to Publishing 
for Children. 

The BOOK is a comprehensive three hundred page guide that is designed to help children’s book 
writers and illustrators throughout their publishing careers. This completely revamped and updated 
edition was formerly known as the SCBWI Publications Guide. This edition includes new and relevant 
articles on topics such as maximizing social media, creating book trailers, best practices in indepen-
dent publishing, promotion, and more. This book includes a list of editors, art directors, and other 
important personal house by house. In addition, the book also has The International Market Survey, 
The Book Reviewers Directory, and The Agents Directory. Also included is an annotated bibliography 
of essential reference books for any aspiring children’s book author or illustrator, as well as a cur-
rent listing of bloggers, reviewers, grants and awards.

Be patient.  Be persistent.  
While your mailer is making it’s way to your intended destinaitons, it’s time to start working on 
your next promotion for the next quarter!

Other Resources:
Tips for Great Uploads from VISTAPRINT
Help Glossary from UPRINTING
Image Resolution from UPRINTING
Design Examples from MODERN POSTCARD

http://https://www.scbwi.org/wp-content/uploads/2013/09/The-Book_Online-9-23-2014.pdf
www.vistaprint.com/vp/ns/propath/UploadResources.aspx?selectedTab=1&pf_id=BF0&xnav=ProductPage#top
www.uprinting.com/help-glossary.html
hwww.uprinting.com/help-resolution.html
http://www.uprinting.com/help-resolution.html
http://www.modernpostcard.com/knowledge/galleries/samples
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